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ABOUT THE COMPANY

To continue the continuous improvement
activities effectively in order to respond rap-
idly to changing customer expectations, ¢
Encouraging suppliers and subcontractors
to keep up with the technology required by
the age in order to provide quality service, ¢
Using its resources in the most effective and
efficient way. ¢ To keep its performance and
competitiveness at the highest level. ¢« To un-
dertake projects that are based on respect for
people and nature and that are in line with
the standards of our age. ¢« The customer is
always right, starting from the principle of
maximizing customer satisfaction. » Follow-
ing the latest technology, reflecting on pro-
duction and not compromising job security.
+ It is one of the basic principles of AY MZ
INVESTMENT.
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INTRODUCTION

AY MZ INVESTMENT was established in
TURKEY. This constraction company, which
is an expert in its field, and has a well-de-
served market share in qualified and quality
projects. AY MZ INVESTMENT, has estab-
lished in Mozambique in 2016. Our goal is to
transfer 20 years experience in construction
area to Mozambique to provide people bright
and secure place to live.

SOCIAL RESPONSIBILITY
As AY MZ INVESTMENT; In order to show
our sensitivity to the country and the envi-
ronment, we are making investments that we
can leave to the next generations with the re-
sponsibility of our duty and mission.
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OUR TEAM

As a team, we know that; It is a challenging
process to create a successful marketing strat-
egy, to find opportunities to sell products and
services, to connect to current prospective
customers more effectively. First of all, the
target audience has been determined, then
the needs of this audience have been deter-
mined, the differences of the project that have
been put up for sale or the project to be pre-
sented have been determined, and in the light
of this information, we can give a more accu-
rate direction to the future by creating quality
structures in-the environment of trust.
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Terrace Gross

LIVING ROOM 70 m?
DOORWAY 1 29,42 m?
DOORWAY 2 5,39 m?
ROOM 1 18 m?
ROOM 2 18,3 m?
KITCHEN 27 m?
LAUNDRY ROOM 6,74 m>?
BATHROOM 6,22 m?
BATHROOM 4,6 m?
FRONT BALCONY 11,74 m?
REAR BALCONY 11,48 m?
UPPER VESTIBULE 29,86 m?
BEDROOM 28 m?
PARENT BATHROOM 3 4,36 m?
ROOM 3 18,2 m?
BATHROOM 4 6,744 m>?
BATHROOM 5 5 m?
BACK TERRACE 32,4 m?
FRONT TERRACE 79 m?
OTHER 35,456 m?
TOTAL 447,91 m?
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